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Abstract

To investigate the influencing factors of college students’' consumption behavior toward milk tea
IP collaborations in Zhejiang Province, this study employed the SOR theory framework. Using a
sample of 1,046 college students from Hangzhou, Ningbo, and Jinhua cities in Zhejiang Province, it
conducted analyses through questionnaire surveys and structural equation modeling. Results in-
dicate that brand innovation, collaboration partners, and collaborative marketing all exert signif-

XESIH: R (2025). F B ia——WTE KEEDS 1P BLAH AT AR E R R, SE%FELE, 1(1),
69-83. ISSN Print: 3079-5567; ISSN Online: 3079-5575.
DOI: 10.63313/Management.8007



ZIRIK

icant positive effects on students' purchase intentions. Perceived value mediates the relationship
between these factors and purchase intentions. The findings suggest that milk tea brands should
enhance collaboration compatibility, emphasize product innovation, and optimize marketing
strategies to align with college students' consumption needs. This approach facilitates effective
synergy between brands and IPs, offering insights for refining IP collaboration strategies within
the milk tea industry.
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PGS IR BRI Z A » B 36.23% M AFERESE, A 18.83%MANN—HK, (LHAF
9% M NFFA R E B AR AR R AE .

5.6. BISEREB O HT

40r 38.05
34.32

30F

= 17.5

10}

5.53 4.78
oL 3
FEETER TEER —h% BE=E EEE=

9. HBEBEMEHKZINFEHIER
FHE 9 AT%1, 7E 1046 NMEHEEF, f 34.32% WA FRESUAE NS E SHE TR, =
JERIGE Y 1P BRI W 7= i, A 38.05% M NFFIRI RS, IR 1P BRA MW= 5, H 17.5%
NN, AR 1% AFEA R Z RS AN A ESE.

6. EFIEEE
6.1. HRAEVEST

VAR AMOS PR 74057 , AMOS 1B BRI 26 2 ) (036 R T RLAL, 7 (8 A7AR S 1 23 B
I SEM Xt AR 9 ER E A4, AI%S T SPSS. Process 530SI 4 HT P 0% S804 i AL T80 57385
AR AIHI ;AR SO LR RO R B, N2 B AR SO ST R LA, AR
SEHOSEH T AR N 10 BT
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ZBANE

Bl 10. MXEEFMER SEM SHiERE

6.2. MIEERIEERKLE

IR 5 WM a R, EARRIE R RT3 5 35 1) 1 1a) Tt 0 %% =
( B=0.482, p<0.001) , PR 1 ML, BRAARTGRE IE M e L &R (B =0.559, p<0.001) ,
R AR W 2 BT TBE4Z 75 4 0 38 1 IE 1) T ) S = B ( B =0.493, p<0.001) , KR 3 oL BAEIMh
AR 5 35 1 IE ) T A SE B R ( B =0.655 , p<0.001) , RIUILAR % 4 BT
=5 MIBEFMWMEZE SEM BREXRBERIEER

AT Estimate S.E. CR.

Y W EE — Z i E 0.655 0.03 13.777
Y WEEE — X1 fh RO 0.482 0.031 4281
Y WEEE — X2 BREH R 0.559 0.03 11.859
Y HEERE — X3 BAEH 0.493 0.031 11.234

6.3. RN IRLE

RIEFR 6 MM R LLEH, TEARRPT A MBS/ T, SREHA 2 1 E ) T
WAME (B=0.218, p<0.001) , BEAXTZAE & K IE M HMEMNE (B=0.452 , p<0.001) , EXAEHY
A 52 I IE [ T EIANE (B=0.541, p<0.001) » 4553 5 MIREIGEE 5L, BN (E X535 52 i K s
DR R AN BN E REE TE SRR ATET . X R B S S LR FEE R AER, R 5 B

o
# 6. RAMEPNTE SEM BEXRRGHEIBER
BEAR S BT Estimate S.E. CR.
zﬁgm — X1 S RRBIHT 0.218 0.028 7.687
zﬁﬁzgu — X2 BRAX R 0.452 0.033 13.860
z{ﬁgu — X3 BRAE 0.541 0.037 14.455
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ai R E RN AN PR A 2, TR s B SR, RS RO LR

2. IRAAXT RPN T o 0 S R B AR

IP & — AN A TSNS SO 5, BRBEX R NHEM G, A3 Bl IO 22808 . FZEP0H 1P
BB ———kTo 1Py AL IPL 44 N 1P 520 TP X T30 9t 38 ) K s B A A AR R i

3. BRBERX T S LR A A ERE.

PR EHIE ARG G TP R s T 9 275 0 2 7 U 2 R AR BRAE A

4. JRENMEXS T SR SR R B B R R .

BAINME ARSI SR B AT A IR TR S, BOESLE IP R ST R
IR (R B IER , FE B e I K A IE R .

5. VHPEIRAN RS AE S REANHT . BRSO B E R S o W SR R R R B

H.

TEARWO TR, SRRALH . B X 5. B ERTE TP BEA 59 9 W S = I8 2 Ta) A 30 3 S i 1 A

JRANTELETE 1P B4 578 23 W K 2 B Z AR B R A AR

7.2, Bl

1. SRR A GRS, SR P 3Ly

ik NP B BE I m K TP AR ONER A 0 B kAL T IO BE S S MAIE B OIS %, b
HIE TR RIERELIRE LR, —Rot IP 1E IP RS 2RI B E ME 2. YoRahn 2 51Xk
KRB EZN P BT EAE, FRAEILE R HEAT AR A B A LT Ak 72

2. JEEDIR AL AUHT, SRS R oA E

Py SRR Z AT BT i, BTN B IR, IR SO SR, SR S 3L
RN 58 it R R A% Lo B RB 0 R 7 A B, 77 i AR B A R R U S B o TR, W52 i AR N 25 5 B A4 TP 1)
RFIEHE H 7 i TR BAT RS RO W R O TSR A A Ik e E02e, hm] DUME 6 R A i A0
B, MARAS LSl 9 i R

3. WRIESEHEIEA,, G KA

R A B A AT SR W bt T LSS TP A R A AT . (B TR RNAZAE, JR™ i
ABEAA AR AR AR ES . BT EL, A timt B AT E SIS ST T A BIHr, AR SRR A4 7 T LA
RAFIREEE R, R A A

4. WTEEHHETRIE, KIE LTS

WGV 2 E s, Wik A RRRORE B SE O, HE MR 5, IF HAnveE il I8, A4 264
Wi, TEHEMBRA B A, W2 G BRI 1P (T 3 8 LA SZ B, TEURIERE b, 456 A8~
at, 58 HHAF A B D BRI AR AR B AL T SR 2T TP KA K, BRI EE RN, £
RIERATHE WS E AR
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